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How to Set Up a Facebook Shop
If you want to be successful, you can’t sit back and wait for customers to
come to you – you have to reach out to them. You’ve got to be proactive.
So where are they?

Facebook.

Facebook is the largest social network in the world, with more than 1.1
billion people logging on daily to spend an average of 58.5 minutes on the
platform.
That’s insane. If you sell products online and you don’t have a Facebook
shop, you’re missing a huge opportunity.
Plus, the Facebook shop feature isn’t just available to major retailers –
anyone can get in on the action and it’s free to use.
Let me show you how easy it is to create a Facebook shop and learn how to
tag your products in Facebook posts.
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What Exactly is a Facebook Shop?

A Facebook shop is a tab which you can add on your Facebook
page to promote and sell your products directly to Facebook
users on the platform itself.
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When Facebook users click on a product, they’ll be shown an expanded
product page. On this page, they can see product pictures and videos, and
read the product description.
Price, Checkout
& Description
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Plus, notice how each product in the image has a price tag icon? When users
hover their mouse over the icon, product information is displayed.
Here’s the best part: Once you’ve set up your Facebook Shop, tagging products
in posts is quick and easy.
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How to Tag Your Products in Facebook Posts
>Let’s quickly run through how to tag your products in Facebook posts.
>First, share a new Facebook post or bring up an old post featuring products
that you’d like to tag.
>Now that you have a Facebook Shop tab with products on it, there’ll be an
option to “Tag products” next to the usual “Tag photo” button.
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Simply click “Tag Products,” select the product you’d like to tag and click
“Finished Tagging.” That’s it!
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Now, whenever a user views your post, they’ll be shown thumbnails of your
Facebook Shop product listings alongside the image.
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2. You Can Tap Into Facebook’s Social Engagement
People hang out on Facebook. Remember, the average daily user spends nearly
an hour on the platform every day.
By adding a Facebook Shop tab to your page, you can capitalize on the way
users engage on Facebook.
Unlike your website, when people view your products on your Facebook store,
they can Like them, save them for later, share them with friends, or leave a
comment asking a question or sharing their thoughts.
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How to Set Up a Facebook Shop Without a Third-Party Service
In this section, we’ll work through how to set up and manage a Facebook Shop
using only Facebook itself.
Again, if you don’t yet have one, make sure to set up a Facebook Business page
before continuing. Let’s look at how that is done first.
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1.

What is a Facebook Business Page?

A Facebook Business Page is where you manage your brand’s presence on the
largest social network in the world.
Your Page allows you to connect with your customers and encourage sales by:
Sharing content
Responding to customer service inquiries
Collaborating with customers and other brands
Having personal conversations with followers
And more…
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2. Can I Use a Personal Facebook Profile for My Business?
There are many well-intentioned sellers out there using personal Facebook
profiles for their brands, instead of an actual Facebook Business Page.
This is a bad idea. If you create a personal profile, you’ll miss out on a whole
suite of content creation tools, analytics, and paid promotional opportunities
that come with a Facebook Business Page.
Unlike profiles, Facebook has tailored these Pages to your business needs.
What’s more, if you create a personal profile, users would need to send you a
friend request to fully engage with your brand.
And you definitely don’t want to make it more difficult for your customers to
engage with you on social media.
So harness the power of Facebook Business Pages.
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3. How Can I Convert My Profile to a Facebook Business Page?
Facebook allows you to easily create a new Facebook Business Page that’s
based on your profile. Afterward, you’ll have both a profile and a Page.
Facebook will copy over your information, profile picture, and cover image.
Plus, you can select which friends, followers, photos, and videos to transfer to
your new Facebook Business Page.
What’s more, if you convert a verified profile, the verified status will also be
moved to your new page.
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To convert your profile to a Facebook Business Page:
Click this link or head to “facebook.com/pages/create/migrate”.
Click “Get Started” and follow the on-screen instructions.
Your new Facebook Business Page will be published once the conversion
process is finished! For more information, check out Facebook’s help section.
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4. How Much Does a Facebook Business Page Cost?
Just like Facebook profiles and groups, you can set up and use a Facebook
Business Page for free – regardless of how many followers or likes you have.
Even if you spend money on Facebook Ads, there’s still no charge for the organic
aspects of your Facebook Business Page.
What’s more, Facebook doesn’t even charge a fee to add a storefront to your
Page! So why is Facebook free? Well actually, it’s not.
In exchange for using the platform and engaging with your customers, you help
Facebook acquire even more information from your audience.
Facebook then sells this information to advertisers in the form of Facebook Ads.
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Step 1: Add the “Shop” Tab
Navigate to your Facebook page and click “Settings.”
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You’ll then be presented with a huge menu of Facebook page options. Now,
click “Templates and tabs” so that we can add the Facebook Shop tab.
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This will show you all of the tabs you’re currently using. Scroll to the bottom of
the list and click “Add a Tab.”
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Now, find “Shop” and click “Add Tab.”
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This will add the shop tab to your Facebook page.
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When doing this, make sure that your shop tab is in the top three.
This will ensure that it’s still visible when your tab list is shortened by the
“See more” link.
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Step 2: Configure Your Facebook Shop Tab

If your shop tab isn’t displaying correctly, head back to “Templates and tabs,”
click on “Settings,” and make sure “Show Shop tab” is on.
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Look for the Add Shop Section link below your cover photo.
Click the Add Shop Section Link

Clicking the Add Shop Section link brings up a prompt explaining what this
section will allow you to do. Click the Add Shop Section button to continue.
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Next, Facebook will ask you how you’d like people to purchase products
from your shop.

If you live in the U.S. you’ll also be given the option to accept payments
directly from your Facebook page by linking your bank or stripe account. (Click
here to learn how to do this.)
Once you’ve chosen your shopping method, it’s time to add products to your
Facebook Shop!
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Once you’ve agreed to Merchant Terms and Policies, you’ll enter your business
details and set up payment processing with Stripe. If you have a Stripe account
already, log into that account first and then click the link to connect to an
existing Stripe account. Otherwise, you’ll need to set up a Stripe account and
then proceed with the following setup.
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Step 3: Add Products to Your Facebook Shop
To start, head to your Facebook Shop tab and click “Add Product.”
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Next, upload your product photos and videos. Then, type in your product
name, price, and include a product description. 200 characters or less.
In this example, If you opted to send buyers to a website to complete their
purchase you would need to add the website’s URL for this specific product.
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This is the rest of the listing page, including description and website address if
you are redirecting customers to your own website.
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You’ll then be able to add the following details for each of your products.
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The Advanced Options tab allows you to set custom tax percentages. Note that
Facebook only shows your shop to customers in the United States and
automatically calculates taxes based on specific locations. You can enter your
own rates, but you’ll be responsible for whether they’re accurate.
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The default shipping and returns policy on individual items pages states items
must ship within five business days and items can be returned within 45 days.
This is a policy required of all Facebook pages that use the Shop section and
cannot be changed.
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Facebook Product Image Guidelines

You must:
Include at least one image for each product listing but more is better
The image must be of the product itself (it can’t be a graphical representation)
Ideally, you should use images that:
>Show all of the product
>Show the product up close in a well-lit setting
>Have a resolution of 1024 x 1024 or higher
>Are in the square format
>Have a white background
>Showcase the product in real-life situations
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Don’t use images that contain:

Text (e.g., calls-to-action or promo codes)
>Advertising or promotional material
>Watermarks
>Time-sensitive information (e.g., limited time offers)

Facebook Product Description Guidelines

Your descriptions shouldn’t include:
>All the letters capitalized or in lower case
>HTML (Rich text only)
>Phone numbers or email addresses
>Long titles
>Excessive punctuation
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Ideally, your descriptions should:

>Only provide information directly related to the product
>Be concise and easy to read
>Highlight unique product features and benefits
>Be grammatically correct and properly punctuated
When you finish, make sure to click the toggle to enable sharing and then click
“Save.”
At this point, you’ll need to wait for Facebook to review and accept your
product. This usually takes a few minutes and Facebook will notify you when
processing is complete and your products are visible.
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Once your product is approved it will look like this:

Then, simply repeat this process until all of your products are added.
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Step 4: Manage Your Products and Orders

To manage your products and orders, click the “Publishing Tools” tab at the top
of your Facebook page, and click “Shop” near the bottom of the sidebar menu.
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Manage Orders From Your Shop

You can manage orders from Facebook through your Manage Shop Page.
To find your shop's orders:
On your Page, click the Manage Shop tab.
Select the Orders section.
Select the category you want to see: All, Waiting to be shipped or Shipped to see
those orders. Select More to see your Canceled or Refunded orders.
Select the order you want to manage.
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Click on an individual order to see additional details, such as the buyer’s shipping
preferences and address. You can also contact the buyer if you need additional
information while the order is pending or after it’s completed.
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You must ship the order before Stripe will process your payment. After you click
on the order, click the Mark as Shipped button and enter the tracking number (if
applicable). Then the customer’s payment through Stripe will be processed. The
order will move to pending and your inventory will be updated accordingly.
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How to Set Up a Facebook Shop with Shopify

I recommend this route for serious sellers (and for existing Shopify users).
Why?
First, you’re in control – your business won’t be completely dependent on the
whims of future Facebook policies and changes.
#Win! Plus, Shopify allows you to integrate multiple sales channels.
This means that you can sell on your own Shopify website, Facebook,
Instagram, Amazon, eBay, and Pinterest, all from one dashboard.
In other words, it will make your life way easier.
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Setting up the Facebook sales channel
When you set up the Facebook sales channel, Facebook creates a
Shop section on your Facebook page that displays your Shopify
products.
Caution. If you already have a Shop section active on your Facebook
page, then you might want to create a test page in Facebook before
you set up the Facebook sales channel.
Setting up the Facebook sales channel removes all the products on
an existing Shop section and replaces it with your Shopify products.
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Step 1: Create Your Shopify Store

If you don’t already have a Shopify store, head to Shopify.com and create an
account.
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At this point, Shopify will prompt you to add a product, customize your theme,
and add a domain name.
It’s best to get your store set up now – for more help, check out: How to Set Up
Your Shopify Store.
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Step 2: Connect Your Shopify Store to Your Facebook Page

Head to your Shopify dashboard, click “Sales Channels,” and then click the plus
icon to add Facebook as a new sales channel.
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Once you’ve done that, click “Connect Account” to connect Shopify with your
Facebook account.

Facebook will ask you to allow Shopify to “manage your Pages and publish as
Pages you manage” – click “OK” to continue.
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Next, use the drop-down menu to select the Facebook page that you want to
create a Facebook shop for. Once you’ve done that, click “Connect Page.”
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It can take up to 48 hours for Facebook to review and approve your store. In
the meantime, let’s break down what you’ll do once you get the green light
from Facebook.
Once Facebook has approved your store, you’ll need to sign up for one of
Shopify’s plans and click “Enable” before you can start selling through your
Facebook store.
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Step 3: Choose Which Products and Collections to Show on
Facebook

Now that you’ve linked your Shopify store to your Facebook page, it’s time to
set up your Facebook shop.
To add products to your Facebook store, click the “Products” tab in your Shopify
dashboard and select the products you want to add.
Next, click “Actions” to open the action menu, and then click “Make products
available.”
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A popup window will ask you which sales channels you want the products to be
displayed on. Check the box next to Facebook and click “Make products
available.”

You can choose both Facebook & Shopify and your products will be available to
purchase in both places for even more shopping exposure.
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You can also add collections to your Facebook Shop in the same way. Just click
the “Collections” tab in the Shopify dashboard and repeat the process.
Now, to edit how products are arranged in your Facebook store, head to the
“Publishing” tab under “Facebook” in the sidebar.
Here you can add, remove, and arrange collections of products shown in your
Facebook shop.
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To add products to the Featured Products collection, click the collection and
then click the Add Products button. Select which products to add to your
collection and click Add.
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The first products in your Featured Products collection will appear above your
timeline on your Facebook page.
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Once you’re done, head to your Facebook page and you’ll see a new “Shop” tab
featuring your products and collections.
Here’s an example from Shopify user KKW Beauty:
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What is Facebook Marketplace?
Facebook Marketplace is a place for buyers and sellers of local goods or services
to interact. Besides personal items, the platform also allows entrepreneurs or
small businesses to manage selling on Facebook Marketplace. You can list your
eCommerce products, professional home services or home rental, for example.

What Facebook Marketplace is not
Currently, Facebook Marketplace only enables the buying and selling of goods
or services — it doesn’t manage the transaction or physical exchange. In other
words, Facebook Marketplace is a great place to list goods and find items to
purchase, but you cannot actually pay for the item via the Marketplace
interface, and Facebook does not offer protection to the buyer or seller.
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How do I Sell an Item on Marketplace?
When you sell something on Marketplace, you create a public listing that can be
seen by anyone on Marketplace and in News Feed, search and other places on or
off Facebook.
To sell an item on Marketplace:
1.Click Marketplace in the left column of News Feed.
2.Click + Sell Something, then click Item for Sale.
3.Enter a title for your listing, the price, your location and a category for
the item (example: Furniture, Baby & Kids). You can also add a
description.
4.Click +10 Photos to upload a photo of your item from your computer.
5.Click Post. If Post is grayed out, make sure you've included a title,
price, location, photo and category.
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The item
looks like
this.

61

6/10/2019

How to mark an item as sold on Marketplace?
You can mark your listing on Marketplace as sold, pending or available.
Mark as Sold: Mark a listing as sold when the sale is complete. After you mark
the listing as sold, it won't be visible to anyone else on Marketplace. All buyers
who messaged you about the item will get a message saying that the item has
been sold, and those Messenger conversations will automatically be archived.
To mark your listing as sold:
1.Click Marketplace in the left column of News Feed.
2.Click Selling on the left.
3.Click Mark As Sold next to the listing
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Still Asking Yourself Why Should You Sell on Facebook?
} Facebook allows you to connect and sell products to billions of customers.
} Customers can easily browse your products and collections using the new,
always visible, Shop section on your Facebook Page. It’s never been easier to
sell products on Facebook.
} More than half a billion people access Facebook solely from a mobile
device. The Facebook Shop has been designed with mobile users in mind.
} Your customers will be able to check out without leaving Facebook.
} Buying is safe and secure, and customers can choose to save their info for
future purchases.
} Add your products to Facebook with just one click. Product details, images,
and inventory automatically sync as soon as you make an update in Shopify.
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Summary

Facebook Shops selling point is its sheer convenience. Facebook is free to use
and there are no selling fees either, so it's very low-risk – and because so many
of us use the social network anyway for keeping up with friends and family, it’s
easy to understand why selling on it is a no brainer. What's not to like?
Facebook Shops and Facebook Marketplace are an incredible opportunity to
place your product offerings inside the most popular social media platform in
the world.
Remember, with a Facebook shop you can:
>Capitalize on Facebook’s incredible social engagement to expose your brand to
friends of shoppers
>Tag your products in Facebook posts to boost sales
>Reduce friction in the sales process by allowing users to shop for your
products without leaving the site
Facebook Marketplace allows you to boost your sales by connecting with local
customers who may not be aware of your small business.
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