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•Etsy is a leading e-commerce platform for buying and selling unique handmade items.•Etsy is a leading e-commerce platform for buying and selling unique handmade items.

•The marketplace, which was founded in 2005, now connects 81.9 million buyers to 4.36 
million sellers.

•Overall, Etsy generated $10.28 billion in gross merchandise sales in 2020. That’s a 33x 
increase since 2010. 

•Etsy has over 60 million products listed on its platform.
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Most popular categories among handmade Etsy sellers worldwide as of 2021
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Look at the growth of Etsy lately!!!
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$10 a month
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So One of the Most Asked 
Questions I Get is…

How Do I Get Found and 
Sell My Product on Etsy!!!

Let’s Look at 
Some SEO TricksSome SEO Tricks
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Shop Improvement and Search Engine Optimization (SEO) 

Search Engine Optimization (SEO) is a powerful process that can help improve the visibility 
of your shop and item listings in search engine results for sites like Google, Bing, and 
Yahoo.
SEO can be complicated. Search engines frequently change the way terms are searched, as 
well as the criteria for what comes up in a search. There isn't a way to promise that your 
shop will appear at the top of Google search results. However, there are some best practices 
that you can use to help improve your shop's SEO.

Have a great productHave a great product

Offering something unique, interesting, and desirable is the first step in drawing in 
shoppers. Before contemplating whether or not to optimize your searches for SEO, take a 
look at the items in your shop and consider what makes your item or shop different from 
everyone else's. If you'd like to improve the look and feel of your shop, 

learn more on how to do that here.
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Select Keywords

A critical step in improving your shop's SEO is to find the best possible words to describe 
your shop and your items. Think like a shopper: What words would you search when 
looking for your products or shop? The exercise of selecting keywords is also helpful when 
you choose tags for your item listings, which help your items get found on Etsy search.

Labeling your listing with great keywords is the best way to get buyers to your item from 
search — both on Etsy, and from search engines like Google.
I created this list by analyzing our top search terms and categorizing the types of words and 
phrases buyers are searching for, so these can make great search terms. phrases buyers are searching for, so these can make great search terms. 

Okay, let’s begin! Ask yourself these questions about your item:

1. What is it?
Example: necklace, jewelry, bowl, print
2. What is it specifically? What type?
Example: hoop earrings, v-neck sweaters, long sleeved shirt, cocktail ring
3. Who is it for?
Example: women, men, baby girl, children, girl, adult, pets, dog, teachers
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4. What is the main material?
Example: leather, organic cotton, canvas, felt, metal, 14K gold, sterling silver, glass
Add the major material to your tags, if it is something you think a buyer might search for 
to find your item. Add minor materials or component materials to the “materials” box. 
5. What is the main color?
Example: ivory, red, carnation pink, navy blue, neutral, rainbow, black and white
Buyers are not likely to look for minor colors in your piece, so stick to the main color(s) or 
important color combos. You should add basic colors ("green" or "red") to your item 
attributes as well as specialized colors ("mint green" or "fuchsia") to your tags.
6. What method or technique did you use to make it?
Example: hammered (for metal jewelry), burned (for woodworking), handspun yarn, 
appliqued, embroideredappliqued, embroidered

7. Where will the item be used?
Example: kitchen, hair, office, beach, garden, car, nursery
8. What size is it?
Example: plus size, 1X, medium, XS, oversized, extra long, chunky, 7mm, 18in, 8 x 10 (art), 
7.5 (shoes)
Depending on your item's category, you may be able to add this size information to your 
attributes, as well as your titles, tags, and descriptions
9. What style is it?
Example: goth, victorian, hippie, punk, tribal, impressionist, post-modern, feminine, 
sophisticated, southwestern, Japanese
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10. What imagery or motifs are on the item?
Example: owl, landscape, nature, plaid, geometric, floral, animal

11. Are there synonyms?
Example: infant for young babies, handbag for purses and clutches, kids for children, drink for 
tea, trousers for pants, travel mirror for compact mirror
12. What is the scent or flavor?
Example: chocolate, fruit, sweet, spicy (for bath and beauty and food items)
13. What era is it from?
Example: 1940s, mod, Victorian (for vintage items)
14. Is it related to a holiday?
Example: Christmas stocking, Valentine’s Day card, Halloween costume
Add this to the item's attributes.Add this to the item's attributes.
14. What occasion is it for?
Example: birthday card, prom dress, baby shower invitation
Select the most relevant occasion in the item's attributes.
15. What is your Shop Name?
Consider labeling a few items with the name of your shop to make sure it appears if 
someone searches for you without first selecting “Shops” from the drop-down menu. A few 
listings will do, since buyers can access your shop from one of your items.
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Your Etsy shop title

Your shop title is a bit of text that appears under your shop name on your shop homepage. 
It can be up to 55 characters.
Your shop title will also become the "page title" for your shop page. This is the text a 
person sees in the search engine that links to your shop.
You can edit your shop title by going to Shop Manager and clicking the pencil icon next to 
your shop name under Sales Channels.
We recommend briefly describing your shop and the items you sell. Some sellers make a 
tag line or slogan. Also consider including your full name or your business name in your 
shop title if potential customers are likely to search for you that way.shop title if potential customers are likely to search for you that way.
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Your shop sections

How you name your shop sections can also help boost your shop's SEO. Each section has 
its own landing page with a page title based on the section name.
You can edit your shop sections by going to Shop Manager > Listings. Find Sections in the 
left toolbar and click Manage to edit them.
Like your shop title, Etsy uses your section names to create the page titles for each of your 
sections' landing pages. The page title is the text a person sees in the search engine that 
links to your shop. Search engines only show about 66 characters for a page title, and 
Etsy limits section names to 24 characters. Etsy will automatically include your shop 
name in the page title.name in the page title.
Briefly describe the kind of items in each specific section. Using "category style" names 
for your sections that include your keywords not only helps a shopper navigate within 
your shop, but also can help shoppers find you in search engines.
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Your item listing pages

Two important SEO elements for your listing pages are your item title and description.
You can edit your item title and description for a specific listing by going to Shop Manager 
> Listings and clicking the gear on the right of a listing. Under the description, click Preview
to see how it will look as a Google search result.

Item title

Your item title is used to create the page title for your listing page. Search engines only Your item title is used to create the page title for your listing page. Search engines only 
show about 66 characters for a page title, so Etsy has automatic rules to determine how 
much of your item title will be used in the page title.
Clearly describe your item at the beginning of the item title. Use keywords you think a 
shopper may search. Your title is also a factor in the search engine on Etsy, so a good title 
serves double-duty!
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Item description

The first 160 characters of your item description is used to create the meta description for 
your listing page. The meta description is the text shown under your page title on a search 
engine results page.
Your description is important beyond the first 160 characters, too. Search engines look at a 
page's full content. Be sure to describe your item well, using your keywords and providing 
details about the item.
Briefly describe your item in the first sentence of your description. Use keywords that you 
think shoppers will search to find your items.
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Cold Hard Fact is 
You May Need 
Promoted Listings 
to Help Get You 
Seen. At Least 
Initially. 
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Turn Your Passion Into a Business on 

How to Register and Sell a Product
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Click here to register. 
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Or click here to begin.
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Your first   
decision.
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 It’s a four part process.
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 Now name your shop.
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 Time to list an item.
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The listing process has five simple 
sections.

1. Photos
2. Listing details
3. Variations
4. Shipping
5. Search Terms
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 This is how it looks.

1.
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2.
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3.

4.
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5.

 Then publish your item 
on Etsy and start selling.
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Now Let’s List an Item on 
Etsy
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 Add Pictures. Up to Ten.
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 Describe the Details of your item. 
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 Options for your customer to choose from.
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 Let’s look at the 
variations a little 
closer.
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 You can add “shipping profiles”. 
More about them in a minute. 
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Tap here to add up to five 
pictures.

 This is for SEO. Search Engine Optimization. 
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When your 
done click here 
to list your item.
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Tap here to save your listing.
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 Your item is listed!!!
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List additional items if 
you are ready.

Or you can always add 
more later.



51



52



53

Enter your 
credit or credit or 
debit card 
info. 

Tap here to 
Open Your 
Shop.
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Tap here to invite your friends from social 
media sites.
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 You can see your 
inventory from your 
Listings Manager page. 
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How to Create a Shipping Profile
1. Click on “Your Shop”.
2. Next click on “Listings”.
3. Then click on “Shipping Profiles” to begin.
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Make Your 
choices and fill in 
the blanks.the blanks.
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 Delete options 
you don’t want to 
offer.

 Free Shipping Options.

 Save Your 
Profile.
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After the Sale & Printing a Shipping Label

Turn Your Passion Into a Business on 
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Etsy will send 
you an email after 
each sale. 

Scroll down to Scroll down to 
see the complete 
email. 
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Payment method used & shipping 
address is provided.

Click here for a link to your “Shop Click here for a link to your “Shop 
Payment Account.
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Click here to print your 
shipping label and save 
money.

You will be sent to your 
“Dashboard”
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Click here to view the 
sold item.
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Click here to buy 
the shipping label.
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After the label is printed 
glue and/or tape it to your 
box.

You can schedule a free 
package pick-up on the 
USPS website or app.
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Tracking 
Number is 
Automatically 
Uploaded for 
you. 
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 Etsy has a “Help” 
button on the 
bottom of most 
pages.
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A Really 
Important 
Option to 
Enable. 
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Selling on Your Mobile Device - Setup

Turn Your Passion Into a Business on 
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Get a free Etsy 
Card Reader for 
In-Person Sales.

Now Powered 
by Square.by Square.
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You will need to 
download the free Etsy 
app from your app store. 
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If using the app for the 
first time you have to 
make some choices. 

More than likely you 
will want to allow 
notifications from Etsy.
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Turn Your Passion Into a Business on 

Listing Your Item With Your Mobile Device
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To add an Item touch 
Listings.
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Touch the Add Item 
link to begin.link to begin.
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You will be asked to 
do this when using the 
mobile app for the 
first time. 

You can create 
additional different 
profiles.
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Tags are part of your 
SEO campaign.

Think Like a Shopper 
and Add All the 
Descriptive Words a 
Shopper Might Use to 
Search for Your Item.
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