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Amazon - Statistics & Facts 
Published by J. Clement, 

Amazon.com is an international e-commerce company offering online retail, computing 
services, consumer electronics, digital content as well as other local services such as daily 
deals and groceries. According to recent industry figures, Amazon is the leading e-retailer in 
the United States with  487 billion U.S. dollars in 2021 net sales, up from 386 billion in 
2020. The majority of the company’s revenues are generated through e-retail sales of 
electronics and other products, followed by third-party seller revenues.
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This stat 
presents the 
visits to the visits to the 
most popular 
online 
marketplaces 
in the United 
States as of 
2021 per 
month. 
That’s 2 
Billion visits 
per month.
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The most popular 
e-commerce retail 
sites in the US as of 
2021. The leading e-
commerce retailer 
that had the highest 
user engagement per 
month was Amazon, 
with 5 hours, 7 
minutes and 17 
with 5 hours, 7 
minutes and 17 
seconds per user per 
month.
eBay was ranked 
second with an 
average monthly user 
engagement of 
almost 2 hours per 
month. 
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Most important platforms when first researching products online 
according to Amazon users in the United States as of 2021 
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Most important factors driving purchasing decisions on Amazon among 
Amazon buyers as of 2021
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Share of 
online 
consumers in 
the United 
States who 
are Amazon are Amazon 
Prime 
members in 
2021, by 
household 
income.
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3rd Party Sellers
Amazon not only boasts a 
hugely successful online 
retail platform but also a 
thriving digital marketplace 
which is seamlessly which is seamlessly 
integrated with the main 
retail shopping experience. 
In  2021, 56% of items were 
sold by third-party sellers. 

Nearly three-quarters of 
Amazon seller businesses 
had between just one and 
five employees.
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How to Register on 
Amazon

Presented by   Nick Hawks
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If you are new to Amazon 
and don’t have an Amazon 
account you will need to go 
to www.amazon.com to 
register.
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After you 
register you 
will need to 
click on the 
“sell” link at 
the top of 
Amazon’s 
home page.



19

Next choose the 
selling option that best 
suits your needs if 
asked.
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Most per-item fees 
will be $0.99.

If you use the 
Amazon fulfillment 
service (FBA) you will 
incur an additional 
fee.

It’s free to list items  
but Amazon charges a 
fee or commission 
when the item sells.
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T-shirt

98%
Cost of doing 
business

32% profit
After $4 shippingNo 

profit
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3 lb. Coffee 
maker

33% 
commission

22% 
commission

11% 
difference
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3lb. Coffee 
maker You still  

pay to ship 
the item.

53%
Cost of doing 
business

42% cost of 
doing business

58% profit 
after shipping

47% 
profit
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Click here to Click here to 
register as a seller. 



31



32



33



34

This is a 
four step 
process. 
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How to add a product to Amazon 
that is already in Amazon’s product 

catalog.
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If you are not signed in you will need to click here. 
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Amazon sign-in page.
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Click the 
“sell” link.
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For most of us we will choose the 
“Sell as an Individual” link.
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If you are already a seller 
click here. click here. 

Follow the steps on the next 
page.
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Click the “add product” link.
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Type into the box 
your products name. 
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Next click 
the search 
button.
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Your product 
is likely to be 
displayed in 
the search 
results.

If so just click 
the “Sell yours” 
button. 
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Amazon will 
fill in most of 
the item 
information for 
you. 

You will still 
need to enter 
some info as 
shown. 
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You can start 
your item as 
soon as you 
submit it or start 
it in the future. 
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Amazon will provide the 
Technical Details, Product 
Description, and Additional 
Info for you. 
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When all required info has been 
added just click the “Save and finish” 
button to list your item for sell. 
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Click on the “Fee Preview” drop down arrow to see your Amazon selling fees.
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You will receive 
an email from 
Amazon confirming 
your items listing. 
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This is how it appears on Amazon.
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How Manage Your Amazon 
Inventory.
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Go to your Seller Central page.
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How to add a product that is not 
in Amazon’s product catalog.
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Sign-in as previously 
shown if needed.

Then click the 
“Create a new 
product” link.
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Choose a 
category 
next. 
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Vital Info will Vital Info will 
need to be 
provided. 
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Condition, Price, 
Quantity, Start 
Time, and other 
info to be added info to be added 
on the “Offer” tab. 
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Upload your picture.
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Add your description. 



77

Keywords are 
needed for Search 
Engine Optimization 
(SEO). 
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More details are 
entered on this tab.

Click the “Next” 
button and submit 
the product.  
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If you try to add a product to 
Amazon that is already in 
Amazon’s product catalog.
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Provide all info.
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This is the message you receive from 
Amazon when trying to list product that 
is already in their database.
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How to add a product to 
Amazon with your mobile 

device.
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Go to your Amazon 
Seller app on your 
mobile device and search 
for the item you want to 
sell.

To list your item it has 
to be found in the search 
results. 
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Tap the item in the 
results list that you want 
to sell.
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The item will be 
displayed. Scroll down to 
find the “Sell on Amazon” 
option. 
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Tap or swipe here.
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You will begin to fill in 
the Product details. 
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Amazon will prefill all 
the pictures and 
description sections. 
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You will have to select 
your items condition.
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The lowest price that 
the item is currently on 
Amazon for sale will be 
shown.

You have the option of You have the option of 
matching it by tapping 
the “Match Low Price” 
button.
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Review the listing and 
submit it by touching 
here.

It’s that easy!!!
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Has a Small Effect
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Has a Huge Effect
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Has a Huge Effect
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Has a Small Effect

Has a Small Effect
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Has a Huge EffectHas a Huge Effect
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Has a Small Effect
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Has an Effect
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Has a Huge Effect
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Has a Larger Effect Now
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Summary of Amazon Search Ranking Tips
 Answered Questions
 Image Size and Quality = 1000 x 1000 pixel minimum
 Price -Lowest Priced Products Have a Better Chance to Show Up

How to Rank Higher & Appear in the Buy Box 
on Amazon

 Price -Lowest Priced Products Have a Better Chance to Show Up
 Product Listing Completeness 
 Conversion Rates & Relevance
 Features = Bullets = Engagement
 Brand & Manufacturer Part Number First in Your Title
 No Negative Feedback & Seller Rating of at least 90%
Borrow money from Amazons loan program for higher ranking
Participate in FBA to increase your ranking
Participate in Amazons Promoted Plans
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Thanks for Coming! 
Contact me on my website 

www.12teachyou.com


