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Why Sell on Instagram?

Find out why brands are selling on Instagram.

Hundreds of million of taps.... from billions users!!!!
That’s how many times Instagrammers have followed through on shopping
post links to learn more about products.

Instagram isn’t just for marketing anymore.
The platform has updated its website with features that help brands sell

directly from the platform like Instagram Shopping & Instagram Checkout.
Now, Instagram is THE social channel for selling.




IS INSTAGRAM EVEN RIGHT FOR YOUR
BUSINESS?
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Let’s take a quick look at the stats.

(7 Rated the 4th highest-traffic ranking in the world, Instagram generates 4
times more engagement than Facebook.

(7 Most Instagrammers (80%) use the platform when making decisions about
whether to buy products or services, and...

(3 Almost all of them (83%) have discovered new products and services while
browsing the platform.

(7 More than 80% of its users follow a business, and...

(37 36% of Instagrammers surveyed in the US say they love to shop and consider
it a hobby.

In this class, I'll show you what Instagram shopping is, how you can get started,
and how you can drive more traffic to your shopping posts.




Instagram stories are
reaching 500 million

people a day.




If you sell products online, you’ve probably spent a good portion
of your work time building an audience and engaging your
followers on Instagram.

But likes and followers can only get you so far.

Today, let me show how to master the final step of your Instagram
sales funnel.

=

How Do | Make

My Instagram

A Business Account




There are about three ways most small businesses use Instagram.

1. The most common and easiest is to just post pictures of your
products or services and hope for the best. This method isn’t
very successful though.

2. Another is to use Instagram Shopping. This is a preferred
method by customers.

3. Last is to use Instagram Checkout and allow customers to
purchase your items directly from Instagram and is also a good
option for your customers.

for business




1t method

First let’s look at the original way of posting on Instagram.

If new
download
the app &
create your
account, or
login.

K1 Log in with Facebook

Forgot password?
Don't have an account? Sign _Iﬁt
=

Get the app.

: GETITON Get it from
P Google Play B Microsoft




HOW TO POST

ON INSTAGRAM?

+




1. Tap the + icon at the top of your screen.
2. Choose a photo or video from your library or take one in the app.
3. You can post multiple images on Instagram.

4. Crop the image.

| ‘
5. Pick afilter. ?_

—

6. Edit your photo.
7. Type your caption.
8. Use hashtags for post optimization.

9. Tag friends.

10.Add your location.

11. Edit the post.




Step 1. Tap the + icon at the top of your screen.
Tnstagram L B

B N\
O 4»
*See that plus sign [+] in the image? curSlory  hubapotit

 That's your starting point.
*See that post from the account?
*That's your endpoint.

*Click that plus sign and you'll be
ready for the next step, below.

&7 likes
hubs=potiife Meet Jacinda (@jacindasiew), Custiomer Success
Manager in Singapons, and todaye

hn Q &= &
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Step 2. Choose a pic or video from your library or take one in the app.

. New Post

*Instagram will show you the photos
already saved to your phone.

*Choose one of those to post.

Alternatively, you can click on the
camera icon to take a photo or video
within the Instagram app itself, if you
don't already have an image you want to
use.

*Once you select and crop an image (or
carousel of multiple images), click the
arrow button in the top right corner of
the app.
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Step 3. Post multiple images on Instagram.

*Do you have multiple photos
and want to highlight them all.
*Instagram allows you to do this
with its carousel feature.

'. i ead
*As you go to tap a photo or m
video, first tap the icon just =
» (J) SELECT MULTIPLE

above your photos to the right
that looks like stacked squares.

* Once you tap this, you'll see a
number on the corner of every
image or video you tap.

*This number notes where the
content will show up in the
carousel.




Step 4. Crop the image.

*You aren't limited to just a
square image on Instagram.

*You can actually share
horizontal or vertical images
as well.

*To get more of your image
seen, pinch the screen of the
photo you've selected on the

Library screen to crop it to fit.

X New Post

Gallery v

(L)) SELECT MULTIPLE
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Step 5. Pick a filter.

*Instagram offers 24 filters — scroll to
the right to see your options, and click
on one to preview how it will look on
your photo.

*By default, the filter will be applied by
full strength. However, if you want to
scale back the intensity of the filter,
double click the filter tile once it's been
applied, and a scale selector will
appear, allowing you to downplay the
effect.

*You can also tap the magic wand at
the top of the screen to adjust the
photo further.

FILTER EDIT
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Step 6. Edit your photo.

*You can also
click "Edit" at the
bottom right to
adjust the image
to your
specifications.

*There are tons
of options too.

Adjust Enghiness Conwast Eoructuee Wwar

Z o @A

FILTER EDNT

FILTER
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Step 7. Type your caption.

— MNew Post

*Get creative and write a o
nice, interesting caption to
go with your photo.

Since text can help optimize
your post in Instagram's

search, writing something Post to Other Accounts

can only benefit you.

*Use keywords to describe
your product or service. it

*Think SEO!!!

19
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Instagram & i< Steq § wihaa ffw &3 =@ )

l:lisedarma That's the look of smoothie bowl l

ddiction on my face... more

britboss15 Fun!
alvaromsala In my homeland, Spain! Paella,
Tapas, Wine and Ham & * &

Use captions to describe your

mstagro':vthbossBall" prOduct and help SE" it faSter.
| a Q I
i
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Step 8. Use hashtags to get found in searches.

*With Instagram's search feature, users can search by hashtags.
*So, you should make sure to write relevant hashtags in your caption.
*If someone does a search of a hashtag you placed in your caption, they

might find your post.

. cartier

Qv

2,665 likes

cartier Better than any wishlist.
#MakeEveryMomentPrecious #CartierWithLove
#CelebrateWithCartier

View all 15 comments

LAY : W

91,129 likes

ford After a 40-year absence, Grabber Yellow is back
- available on the 2021 Mustang, Mustang GT,
all-new Mustang Mach 1 and Shelby® GT500.®

#Ford #FordMustang #MustangMach1 #Mustang
#Mach1

2,933 likes

logitech Your iPad’s new BFF has arrived. Designed to
be a natural extension of your iPad Air (pictured) or
iPad Pro 11-inch, the Folio Touch is the ideal
companion for typing, reading, sketching, or viewing.

#FolioTouch #LogitechFolioTouch #Logitech
#WorkFromHome #VirtualLearning #HomeOffice
#RemoteWork #RemoteLearning #iPadPro #iPadAir
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*Want your followers
to see a photo that
you posted? Tag them!

*On the new post
page, you can click
"Tag People" to tag
other Instagram
accounts in your post.

Step 9. Tag friends.

I3 Tag People «

How to Tag on Instagram
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*On the new post page,
tap "Add Location" to
put a location on your
image (which makes it
easier for people to
find your post).

*When you post an
image or video with a
location, it will show
up between your name
and the block of
content on the feed.

Step 10. Add your location.

{ New Post

Tag People

T —
Add meatiuﬂ—\f)

Post to Other Accounts

Share
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Step 11. Edit the post.

*Typos happen to everyone!
*If you just posted something
and notice a glaring spelling

error, don't panic.

*Simply tap the three dots that
appear on the right across from

your name, then tap "Edit."

Post to Other Apps

Copy Link

Share 10..

Archive

Delete

Eddit

Turn OHF Commenting
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How to Post to

Instagram

From Your Computer

Using

Google chrome
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Most people are posting on Instagram with their phones but you
might want to use this method to post on Instagram if you like
taking your pictures with a high speed digital camera and want
to be able to have lots of editing capabilities.
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*First, open Instagram on the PC and log in.

*From anywhere in the browser window itself, right click with
your mouse and select “Inspect” at the bottom of the drop-down
menu that appears.

*This opens the code inspector tool within Chrome.

*Almost all of the code content on the right can be ignored.

*The “Inspect” option will split your screen so you have the

Instagram account on the left side and the code base on the right.

*It can be confusing to look at as there is a lot of code and other
data there on the right side.

*Again, ignore most of that content and look at the top of that
Inspector window and you will see a little icon that resembles a
tablet and a phone (in the screenshot on the next slide you will
see a red circle with a number 1 in it).
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After clicking that tablet/phone icon, you will immediately see the
left side of the screen change — and in the screenshot on the next
slide is Step 2 and Step 3.

Step 2: Shows “responsive” as the selected choice. Click
“responsive” and the drop-down menu shows a bunch of different
phone or tablet options. You can pick the one closest to your
device.

Step 3: My screen shows 90%, however, | click that area and then
it shows a “Fit to Window” option. Select that. Each time, your
screen may shift slightly, but that is normal. If you do not select a
smaller option, your screen may not show the bottom of the
Instagram app screen and there is no way to scroll from this
“Inspect” developer window.
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Step 4: At this point, you should see a screen that closely
resembles (or matches) what you see on your Instagram mobile
app — with the usual plus ([+]) sign at the bottom that allows you
to take or select a photo from your phone gallery. (If you do not,
scroll down to the note below.) If you click it here in Chrome, it
will open a dialogue box to open a folder on your computer
where you can select the photo and upload it. Then you will see
the remaining standard Instagram screens — the edit screen
where you can move the image and select the part you want to
use. After clicking “next” you land on the share page which
allows you to add “write a caption” (or not) and click share.

If you do not see the plus (+) sign at the bottom, as you do on this
screen, simply refresh the browser window (F5 on a PC keyboard)
or the reload button to the left of the address bar.
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Click on the [+ symbol.

@ Safari File Edit View History Bookmarks Develop Window Help

2 QBN & = %@ Wed1458 Q @ =

&
1POOFUTalBRBO%OFLT O

oD@ < [EH] @ instagram.com @] (4] t a |T
Profile
hopper hq Following v
353 posts 2,647 followers 683 following
Hopper HQ Team The Ultimate #InstagramScheduling Tool & . ?)'
Automatically post photos AND videos to Instagram without frustrating post
reminders . L Blog
www.hopperhqg.com/blog
Followed by sdmarchant, eleanor_ce, vardysnaps + 3 more
1
_Q #lnternationaIDanceDay"
NOTIFICATIONS
Frustrated with missing your

favourite accounts' Insta-activity?

You can turn on notifications for

posts AND Stories using the menu

button on their profile!
#TUESDAYTIP
Bhopper
Q ©
—y
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How to Create an
o Business Profile

Jug

GENDER

70%

2,668 followers

+57 in the last 7 days

vydiaofficial ~

870 profile v

vipix Promote Edit Profile Lo

Vydia

Video

Empowering creators to manage all their video content and digital
rights through a centralized platform.

bit.ly/2okYoDh

Story Highlights

Email

Insights

o

wydiaofficial

:;.663 followers 468 posts

" in the last 7 days +7in the last 7 days

8,266 impressions
+A80 i the 331 7 days

WERS See More

Ages 25-34

Most of your followers are in this age group.

Newvor
Atlanta IS

| me Anmslas

QL

»
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Who Needs a Professional / Business Instagram Account?
*Anyone using an Instagram marketing strategy should consider a pro/business
account, even if you’re only trying to improve your organic reach.

*In particular, retailers and service providers will benefit from creating an
Instagram pro/business account.

*Influencers, freelancers, and artists might consider using a Creator account,
depending on their needs. Wait, what? There are more types of Instagram
accounts?

Instagram Pro/Business Account vs. Instagram Creator Account
*In addition to personal and professional or business accounts, Instagram has
one more profile type — creator.

*The creator profile falls somewhere between the personal account and the
Instagram business profile.
*The primary benefits of a creator profile are:
*Audience insights (past seven days only)
*Streamlined inbox (separate personal from general)
*Optional contact information button
*Business accounts offer more analytics, but the creator account has more
flexible profile options.
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Now let’s look at how to sell your products on Instagram as a
small business.

First step is to change your personal Instagram account into a
Professional account, also known as a Business account.

E

How Do | Make

My Instagram

A Business Account

37



However, there is another option.

< Account
Saved

Close Friends
Language

Contacts Syncing
Linked Accounts
Cellular Data Use
Original Photos
Request Verification
Posts You've Liked

Branded Content Tools

I Switch to Professional Account I

Which Best
Describes You?

Creator

Best for public figures, content
producers, artists and influencers.

Next

Business

Best for retailers, local businesses,
brands, organizations and service
providers.

Next
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ANALYTICS

API ACCESS

SCHEDULING

CREATOR STUDIO

3RD PARTY ANALYTICS

CONTACT BUTTON

GIFT CARD/DELIVERY

2y PERSONAL By CREATOR

XEXEXEXEXEXEXEX

5) BUSINESS

NSNS ONNE
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To switch your personal account or business profile to a

creator account:
1.Go to your profile and tap= in the upper right corner.
2.Tap ¢ Settings.
3.Select Account.
«If you are migrating from a personal account, choose Switch to
Professional Account and tap Creator.
*If you are migrating from a business profile, choose Switch to Creator
Account.
4.Select your category. You can choose a category that best describes what you
do.
5.1f desired, connect to your Facebook Page
«If you have a Facebook Page you would like to link to your account, select it
from the list that appears.
«If you do not want to link a Facebook Page, select Skip.
6.Review your contact information. At least one form of contact information is
required. You'll have the option to display or hide this on your profile.
7.Choose your profile display options. You can decide whether to hide or display
your category and contact details on your profile.

40



CREATE AN
INSTAGRAM @
BUSINESS

ACCOUNT EASY"




Most will want the Business Account so

we can sell products or services.

9:41
o Instagram Shop

Brands Beauty Women

N,

You Inspire
$5.75 - Free Shipping and Returns
inkmeetspaper - Buy on Instagram %

> ) 4 b 2 Add to Bag

chillhouse  boy_smells snowe inted riches
© Purchase Protection
Suggested For You S s purchase|

= Free Shipping
[ Free Returns

Description

This design (featuring Allison’s handlettering) was first
sent to our stockists as a New Year's card. We liked

Cancel

@& Checkout

=» inkmeetspaper

e

z ;':,-‘ You Inspire

Total

Shipping

o St.?ndard

Payment
B -..-1234

Delivery

Kait Smith

Place Order
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Step 1: Convert to a professional/business profile

A shocking number of small business owners | talk to want to start selling on
Instagram without first completing this simple step.

Converting your standard Instagram profile to a pro/business profile gives you
access to a number of indispensable selling and reporting options.

Before we get into those, here’s how to make the switch.

Log into your account and tap the icon at the top right of your dashboard.
Tap Settings at the bottom right.
Scroll down to “Switch Account Type”

If you'd like, you can follow the steps to connect your professional account to a
Facebook Page associated with your business. This step is optional, but will make it
easier to use all of the features available for businesses across the Facebook apps.

Add details, like your business category and contact information. Tap Done.

Boom! You're done. If you ever want to switch back (you won’t), just head back
to the same spot and tap “Switch Back to Personal Account.”
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Change Your Instagram Account Type

*To see what type of Instagram account you
currently have, go to your Instagram profile
and tap on the three-line button in the
upper-right corner.

10:34 0.00K/sON ¥4 A77%0O

smacovation v ¢

81 36 67

Posts Followers Following

©

SMAC 'O'vation

Social Media Agency

EJAn Innovative way of DIGITAL MARKETING[Z
EJSEO & SEMER

EJSocial Media Marketing &

EJChanges call for innovation, and innovation leads to
progressfa

www.smacovation.com/

Edit Profile Promotions Contact
New First post
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*Next, go to Settings and scroll
down to the Account option.

*Once you’re in the Account
menu, scroll all the way down to
the bottom and you’ll see the
option to switch your account

type.

5 Account
Personal Information
Saved

Fundraisers

Close Friends
Language

Captions

Contacts Syncing
Sharing to Other Apps
Data Usage

Original Photos
Request Verification
Posts You've Liked
Recently Deleted
Switch Account Type

Add New Professional Account

45



*Tap on Switch
Account Type.

* You'll get the
option to choose
one of the two
accounts you
don’t currently
have.

17 ol T .
L4 Settings
+2  Follow and bwite Friends
[:I. Hotifications
ﬂ Privacy
E} Security
B payments
& ads E
@ Account
@ heip
(D about
Logins

Ll:lgil'l Infa

h QA & O @

=7 W T -

£ Account
Your Activily

Saved

Chase Friends
Lavguarge

Contacts Syncing
Linked Accounits
Callular Data Use
COriginal Photos
Riquest Verification
Posts You've Liked

Branded Content Tools

h Q B Q @

7 i T .
Which Best Describes You?
)

Creator

a) ®

Business
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Now! Some highlights of the features available after you’ve made the switch:
Instagram Insights. It’s not as easy on Instagram as it is, say, on Facebook, to look up a
follower’s personal and demographic information. It’s even more difficult to compile
that data in aggregate. Instagram Insights does the hard work for you.

secoo Singtel = 2117 PM L 0 30% =) #8000 Singtel = 2117 PM L O 80% . ssco0 Singlel = 2117 PM ¢ @ 80% >
< Followers £ Followers < Followers

AGE RANGE Al Wornen

21,727 followers

+326 new this week

P

GENDER

55-64 S

FOLLOWERS Hours

TOP LOCATIONS Cities Countries

52% Lonaon _

2 Wome Ve e
Los Angeles “
AGE RANGE All Men Women -
To C 12a 3a 6a ©9a 12p 3p 6p 9p

What do these mean? v

{Mondays>»
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There’s no shortage of useful data here, and when you switch to a business
profile, it’s all accessible through the app on your smartphone. Under the
Activity tab, you’ll find metrics like profile visits, website clicks, reach, and
impressions. In the Content tab, you can take a more granular look at the
performance of each post or story, including the profile visits and engagements
of each. In the Audience tab, you can track the locations, ages, and genders of
your followers, as well as the days and times of days they’re most active—all
super useful information.

CTA button. This appears at the top of your profile under your bio, and it gives
people the option to call, email, or get directions to your business.

Story links. As you may know, Instagram doesn’t allow users to link within
posts. It also only allows one website link within your bio. Being able to add
links in your Instagram stories gives you the opportunity to direct your audience
to various products and landing pages on your website. Stories are highly visible
and steadily becoming a force, so this is a huge plus.
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f

7

N

-

J

7

\

Business Account

A free business S you more tools

Get Insights

Learn about your followers and see how
your posts are performing.

Business Account

Create Promations

Use promotions to reach more people
on Instagram.

you more tools

Business Account

A free business

gives you more tools

Your Business Profile

Add contact buttons so customers can
email or call you, right fram your profile.

@ [G] @ @
== == °c === Sl
il ATET LTE 10:08 AM < O g9 1] ATET LTE 10:09 AM < O Go% [ aTer e 10:00 AM < O GO . il ATAT LTE . 10:10 AM < O 8o
X X X <
Get an Instagram Get an Instagram Get an Instagram Set Up Your

Business Profile

L

L

L
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Get new contact options s Reach your customers
Add a contact button to your profile to make it Creato promotions on Instagram to reach more
a easier for people to get in touch with you. customers and build your business.
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4

Learn about your followers

Get insights about your followers and see how
your posts are performing.

2

wl TESCO ¥ 33133

Choose a category

4 Search categories k

Suggested
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SHOPPING ON INSTAGRAM
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2nd method What Is Instagram Shopping

There are several ways brands can sell products and services on Instagram.

@ shopbop @

%\ .

Al P ki

La Vie Rebecca
Taylor Lattice... y

Pl $295.00

Make your Instagram
Feeds Shoppable

Converse All Star
'70s High Top...

$85.00
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With Instagram Shopping, you can share featured products through your posts
and Stories, or have people discover your products in Search & Explore.

When someone taps a product tag on your post or a product sticker in your
story, they'll be taken to a product description page where they will see:

1. An image of the product from your post.

2. A description of the product.

3. How much the product costs.

4. A link that takes them directly to your website, where they can purchase the
product.

SHOPPING ON INSTAGRAM

Why not?
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Here are examples of what a shopping post and story look like on Instagram:

eee00 T 9:41PM (—

© Instagrom v
@ jaspershoutique

oQv M

Liked by andytlr, mfortress and 1,259 others

jaspersboutique Everyday on the go. #fashion

JUNE 5

A Q H O 2
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< birchbox &

birchbox

Health/Beauty

B Forever Useful, Always
Delightful.

a8 Tag your posts with
#Birchbox
likeshop.me/birchbox
New York, New York

606K Followers 2,100 Following
Followed by sonageskincare, ipsy
and 2 others

Message

Shop Email

IGTV Birchbox 101 ICYMI BB @ Walgr...

Cof

*This is a peek at what the
“shopping tab” button looks
like on an Instagram
business profile.

*The “Shop” button is

located just beneath the
brand bio.
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< birchbox B

AN —

wes KIEHL S+ wilmascHumanse
:W_ | | When viewers tap the Shop
button, it takes them to a feed
Kiehl's Ultra m Wilma Schumann m filled with your prOdUCtS.
Facial Cream -... Skin Care Hydr...
$18 $18

tarte tarteist™ l/_\l Living proof.® m
glossy lip paint STYLE|LAB® Pri...

$20 $20
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Paymant
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How to Set up an Instagram shop.

HOW TO

Set up

Instagram
Shopping
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Once you’ve switched to a professional / business account and you’ve
established your Instagram presence and following, you’re eligible for
Instagram shopping!

Now you’re ready to open up shop.

Let’s get started with the basics, step by step.

First, you need to head over to your profile dashboard.

Follow these steps next to set up your shop:

1.

NounRWN

Select settings and tap on Business, from here you click Set up Instagram
Shopping

Connect your catalog or use a partner

Enter your website (Instagram will need to verify)

Set up your checkout option

Choose sales channels

Add products to at least one catalog

Preview your shop to make sure it looks good

SHOPPING
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Settings

Archive

Insights

Your Activity

Nametag

Saved

Close Friends

Discover People

Open Facebook

Settings

Follow and Invite Friends

Your Activity

MNotifications

Business

Privacy

Security

Payments

Ads
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< Set up Instagram Shopping

=

Open your shop on Instagram

Add a shop to your profile

Showcase your products in a customizeable shop on
your Instagram profile.

Tag products in your posts

Create shoppable content by tagging products in
your posts or story.

Get insights about your shop

Learn what engages your customers with insights
like product views.

Learn more about Instagram Shopping.
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Connect To Your Facebook
Page

You can’t have an Instagram Shop
without a Facebook Page, so
hopefully you have one already. If

not, set one up in these easy steps.

*Now, time to link the two!
*On Instagram, go to Edit Profile.

*Under Public Business
Information, select Page.

ull ROGERS =

Connectto a
Facebook Page
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Upload your product
catalog

*Okay, this is the part where
you actually upload all of
your products.

*You’ve got a couple of
different options here.

*You can either input every
product manually into
Facebook Business manager,
or integrate a pre-existing
product database from a
certified ecommerce
platform (like Shopify or
BigCommerce.)

Catalogs @

Q Search by nameor ID

. Catalog_Products
B Catdlog D: 9761335104165

O Can'tfind a catalog?
Switch Account

ol (T ) Manage List
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Upload your Product Catalog from the given
options

Configure Your Catalog Settings

How do you want to add products to your catalog?

iIf you use a supported e-commerce platform, connect your account to automatcally import your

products
Upload Product Info Connect E-commerce Platform
Add products using a form, data feed or Automatically import products from your
Facebook pxel e-commerce platform

65



Let’s walk through each catalog creation option step-by-step.
Option A: Facebook Business Catalog Manager
1. Logged into your Facebook Business account, go to Commerce Manager.
2. Click select Create a Catalog and Get Started.

Choose a Way to Sell

Create a Shop

Add physical products to sell, tag and advertise from a custom storefrant on Facebook and Instagram. If
you're new to selling and want to try our inventory and order management tools, you'll be able to create a test
shop.

Recommended for ecommc
Learn More

Create a Catalog &

Add products, vehicles, rentals and more, and choose different ways to promote them. You can start with just
one item, or add an inventory of millions.
Recommended for travel, rentals, vehicles, and media

Learn More

® Shops are currently only available to businesses that sell physical goods. You can sell or advertise other items on
Facebook and Instagram by creating a catalog.
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3. Select Ecommerce (products) and click next.

Create Catalog

Select Catalog Type

E-commerce
Products sold online

* Products

Learn how to setup your catalog quicker if you are
i already using Shopify, WooCommerce,
BigCommerce, Magento or Google.

Travel
% Hotels and vacation properties, flights or destinations
\ Real Estate
Rental properties and real estate listings

Auto
& Different tiers of the auto market

Cancel

67



4. Select how you’d like to add items to your catalog: in this case, choose

Upload Product Info.

5. Assign this catalog to your Business Manager account.
6. Enter a name for your catalog.

7. Click Create.

0 Select Type

(] configure Settings

Configure Your Settings
Add a few details to complete your catalog.

Upload Method

Upload Product Info Connect Ecommerce Platform
Add vour items manually or in bulk, or use Import your items from a supported
your Facebook pixel. ecommerce platform like Shopify.
Catalog Owner
AfterChef Junior v

Catalog Name

[ Merch_For_Tweens

By creating a catalog you agree to Catalog Manager terms and certify that you are abiding by
Facebook Advertising Policies. Please review these policies and ensure that the items you

upload to your catalog don't violate them.
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8. Head back to Commerce Manager and select your catalog.
9. Open up the Catalog tab and navigate to Items.
10. Select Add Items, then Add Manually, and hit next.

Add Products to Your Catalog

Use Data Feeds

Upload a data feed file containing product info to control which products are
added to your catalog and when. Learn more

Recommended for more than 50 products or running dynamic ads.

Add Manually

Fill in a simple form for each product you want to add to your catalog. Learn
more

Recommended for less than 50 products or getting started with catalogs.

Connect Facebook Pixels @

Use pixels (code installed on your website) to automatically update the products
in your catalog each time someone visits them. Learn more

Recommended for more than 50 products that get updated hourly or daily.
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11. Upload an image of your item — this should be at least 500 x 500 pixels.
12. Enter a name, description, and other details. Get specific so the SEO
algorthims can help shoppers find your items.

(P et Started Get Started Adding Your ltem
Provide information about your item to help buyers with their purchase decision.

Image
Your image needs to be at least 500x500 pixels. Learn Mare

Screen Shot 2021-01-28 at 3.25.17 PM.png
23485 KB
Replace image

Additional images

T iy |
(1.5

Add Images

Title
Add a title that describes this item. Titles can be up to 150 characters long. We recommend using under 65 characters.

[ Super Cool Hat for Cool Tweens - Purple|

Description
Add details about this item, including any unigue features which help pecple understand its benefits.

If you love being a tween, tell the world!

Website Link
Add alink to the website page where people can view more details and buy this item.
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13. In the Item Category section, select your specific category.
14. Under Create Variants, add different sizes or colors if desired.
15. When you’re done, click Finish... or hit Add Another Item and start back

at step 12.

Hanes Youth ComfortBlend EcoSmart Crewneck Sweatshirt Light Steel L
Boys'

Made with up to 5% recycled polyester from plastic bottles, youll feel good about dressing your kids in this
EcoSmart Youth Sweatshirt by Hanes. Made from a quality blend of 50 ... more »
Size: L - Shop all sizes »

LY XYV YN

Shop all 17 colors »

$6.00 $6.06 Clothing Shop Online

+$0.84 tax and $5.99 shipping  §g 08 JiffyShirts.com
Arrives Oct 13 - 20
Hanes

93% positive (34,427)

Compare prices from 25+ stores
Visit site

Reviews

$8.10 Walmart

[] save
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Option B: Integrate an Ecommerce Database
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1. Go to Commerce Manager in Facebook.
2. Open the Catalog tab and go to Data Sources.

Add Products to Your Catalog

Use Data Feeds

Upload a data feed file containing product info to control which products are
added to your catalog and when. Learn more

Recommended for more than 50 products or running dynamic ads

Add Manually

-+ Fill in a simple form for each product you want to add to your catalog. Learn
more

Recommended for less than 50 products or getting started with catalogs.

Connect Facebook Pixels ©

</> Use pixels (code installed on your website) to automatically update the products
in your catalog each time someone visits them. Learn more

Recommended for more than 50 products that get updated hourly or daily.
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3. Select Add Items, then Use a Partner Platform, then hit next.

4. Follow the link to the partner platform website and follow the steps there to
connect your account with Facebook.

Q Select Type Configure Your Settings

Add a few details to complete your catalog. »
' . .
\’ Configure Settings Upload Method i
[ 11§
- e

Upload Product Info Connect Ecommerce Platform
Add your itemns manually or in bulk, or use Import your items from a supported
your Facebook pixel. ecommerce platform like Shopify.

Ecommerce Platform @

Select an ecommerce platform to import your products from hd

Shopify
BigCommerce
Magento
OpenCart

WooCommerce

E—
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What e-commerce platfonm do You want 10 connect 1oy

"

a =
%

@ Jdcarl

¥  OpenCart

|:’ Big Commerce
Im Magenio

Storeden

@

fﬁj
DEQIDE
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Submit your account for review
At this point, you’ll need to submit your
account for review. These reviews can
take a couple of days, but sometimes it
might run longer.

1. Go to your Instagram profile
settings.

2. Tap Sign Up for Instagram
Shopping.

3. Follow the steps to submit
your account for review.

4. Check the status of your
application by visiting
Shopping in your Settings.

Sign Up For Shopping

v

Instagram is Reviewing Your
Account

Our team will review your account to make sure it
meets our Commerce Eligibility Requirements

WEe'll send you a notification once the review is
’ complete. This usually takes about a week.

-2
2
g
i<

[\ ,
35S Q
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Turn on Instagram Shopping

*Once you’ve passed the account review process, it’s time to connect your
product catalog with your Instagram Shop.

*Go to your Instagram profile settings.

*Tap Business, then Shopping.

*Select the product catalog you’d like to connect.

*Tap Done.

@ select Type Finish
@ configure Settings

(B Finish
\} Catalog Created

View All Catalogs ‘ View Catalog \
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Here’s How Brands Are Selling Products on Instagram Shopping

Below are some examples and tips on how brands are successfully selling
products with Instagram’s shopping features.

Tapping on a product sticker
takes the viewer to a collection
slider. From there, they can
either bookmark your product or
tap it to go to the product page.
~ Wl;s.fINS Air

"% Jordan 1 High
0G 'UN... $29C

@& SEE MORE

@ N

17,538 likes

stadiumgoods The Air Jordan 1 “UNC
Patent Leather” follows the “Satin
Shattered Backboard” colorway as... more
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On the product page, shoppers can browse more
information about the product and tap the “visit

website” button to purchase it.

WMNS Air Jordan 1 vV N
High OG 'UNC Patent
Leather' 'Blue Chill

From stadiumgoods

$290

View on Website

In This Photo

Product pages
" also contain a
~_ feed with more
~ of your tagged
and cataloged
products.

WMNS Air Jordan |:|
1 High OG 'UNC...

$290

More From stadiumgoods
9
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5,327 likes

potterybarn One bookcase, three ways.
Head to our IGTV to see how to make a

Once a user taps the “view
products” icon, all of the
product tags appear.
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< Post =)

Patterned =
§ Ceramic Cache...

™ Floral Ceramic
“ Cachepot, Teal/

Patterned
Ceramic Cache...

Houston
Bookcase, Gra... | Floral Ceramic

: Cachepot, Yell...

Bl @ SEE MORE

5,134 likes

potterybarn One bookcase, three ways.
Head to our IGTV to see how to make a
major impact with just a few details

Leave a comment and let us know which is
your favorite! The Indoor Green House <=
The Open Cabinet | | or The Living Room
Catchall ¥

Shopping tags in posts are
an excellent way to promote
and sell your products from
the Instagram platform.
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3'Y Method of Selling on Instagram

CRECROUT

BUY FROM BRANDS WITHOUT
LEAVING INSTAGRAM
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*Click Settings in the
Facebook channel.
*Click Commerce
settings.

*In the Checkout
method section select
either Directly on
Facebook & Instagram
or Your Shopify Online
Store, and then click
Save.

*Click Start setup.
*Complete the set up

for your Payments

settings.
*Confirm your store

details, and then click
Save.
*Click Finish Setup.

How I’

Give customers a way to pay

Dne

Your checkout method determines where customers provide their payment info when they want to make purchases from your shop.

#p Checkout with Facebook or Instagram Recommended
Selling fees are waived through June 30, 2022,
Only available for businesses located in the US.
Learn more

% Reduced friction at checkout

Customers will be able to browse your shop and pay for items directly on
Facebook or Instagram. Their payment credentials are securely saved for
faster future purchases

7 More opportunities to make sales

An integrated checkout puts you in control of the end-to-end shopping
experience. Create collections and tag items to make it easier to discover your
brand.

Exclusive access to creative tools

Connect with your audience using product launches, Shopping from Creators
and live shopping.

Common questions about this checkout method >

Turn on Shop Pay by Shopify as a payment method

Shop Pay is a fast and convenient payment option already used by millions of shoppers. Adding
more payment methods like Shop Pay improves the customer experience and can increase sales
for your business. This will be available starting on August 2, 2021

Plant V
$35+ Free Shipp. g and Retums
Tuckysheub - Busy on .. *saram

Description

Shipping & Returns

@ Shop lckyshiub

hA QO = © |

The button on the item's detail ¢
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sssss 9:41 PM L

© Instagram O

Qv
85,417 likes

colourpopcosmetics A pink moment '8 Drop your
fav pink emaji below!

A Q @B © A

1 colourpopcosmetics - Free shipping

Checkout on Instagram

CLT R 9:41PM L1

Cancel & Checkout

Total $13.07
Shipping

o %tandard Eree

! business days
Payment

E3 ---- 0000

Place Order

ur payment terms and

policies




Instagram checkout allows you to buy featured items from a brand without
leaving Instagram. To use Instagram checkout, tap the (B)in the top tab on a
profile of a participating brand from your mobile device.

Items bought from Instagram checkout are covered by purchase protection.

Jean Backpack

$30.00

Worn Denim M

Checkout on Instagram

85,417 likes
Aapparel cackt

86



Instagram Checkouts

Everything You Need to Know

N\ NN
N\ NN
AN NN

........
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1.Tap any post with a) to reveal the item name and price.

2.Tap any price tag to see the product detail page and if Instagram checkout is
available.

3.You may need to select specifications for your purchase (example: color, size).
4.Tap Checkout on Instagram or Add to Bag.

5.Tap Proceed to Checkout once you’re ready.

6.Enter your Delivery Address then tap Next.

7.Enter your Payment Method.

8.Review your order details then tap Place Order.

 Checkout >
O O 0 o
00 I8 €
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Reversible Monogram vV A
Motif Leather Belt

From burberry - Free shipping

85 J’ LV
Checkout on Instagram

$450

Users can bookmark products
for future reference, or they can
tap through to the product page
to start the purchase process.
Notice how there are only a few
words to get your point across
before the caption ends.

That’s why Birchbox’s product
descriptions are clear and to-
the-point. It helps viewers know
what they’re looking at.
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What payment methods can | use to buy products
through Instagram checkout?

You can use a credit or debit card or a PayPal account to buy products
through Instagram checkout on posts showing both a Ifi and Checkout on
Instagram or Add to Bag on the product detail page.

Accept credit and debit cards from:

*Visa

*Mastercard

American Express

*Discover You're
customers
will also get
notifications
about your
order.

(5] INSTAGRAM

Your hm order has been delivered.

) INSTAGRAM

hm has shipped your order.
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How does Instagram checkout differ from Instagram Shopping?

You can only buy something through Instagram checkout on posts that show
both (7] and Checkout on Instagram or Add to Bag on the checkout Page.

The product detail pages showing View on Website are part of Instagram
Shopping and not Instagram checkout. Only purchases made through
Instagram checkout are covered by Purchase Protection.

" HOW INSTAGRAM CHECKOUT
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How To Use Shoppable Tags

For Instagram Posts & Stories
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&)

INSTAGRAM
STORIES

L

Create either a post or a story.

Create

Story

Story Highlight

Live

Guide
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Let the world know what you’re
selling with a shoppable Instagram
post.

*Upload a photo just like a regular
post — jazz it up with a caption,
effects and filters as you see fit.

*Tap on Tag Products, then tap on
the photo where you’d like the tag to

appear. !;

Start typing the name of the
products you want to tag. (Note: this
must correspond to names in your
product catalog.)

*Select your product and hit Done.

*Tap Share to post your first
shoppable post to your feed!

&  ShareTo
& Cut down on waste with our
: reusable water bottle!

Add Location

Tag People

Tag Products

Share To

Facebook
Twitter

Tumbilr

Share

7
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*You can tag up to five products per
post — that goes for video posts,
too!

*Shoppable Instagram posts will
feature a shopping bag icon in the
bottom left corner.

*All the products your account has
tagged will appear on your profile
under the Shopping tab.

al ROGERS 7 4:23 PM

< EASYTIGERGOODS
Posts

@ easytigergoods

Splash Vas
N Dot C$160

Liked by meagharr and others
easytigergoods Here's to a fresh new week 4%
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Stories last 24 hours and have a much longer shelf life than a post.

|

INSTAGRAM <

STORIES
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How to create
Instagram Shopping
Stories

*Use the Stickers function to
tag a product in your
Instagram Story.

*Upload or create your
content for your story as
usual, then hit the sticker
icon in the top-right corner.
Find the Product sticker, and
from there, choose the
applicable product from your
catalog.

*You can customize your
product sticker to match the
colors of your Story.

&%

nikesb 3h

PRO G1
@ BLAZER LOW »

A

Tap i1n to get vyvours

N
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See Details

You can include one
shopping sticker per
story, and the sticker can
be added to an image or
video.

The image shows

J. Crew Men’s using a
shopping sticker in one of
its Story videos.

Tapping the shopping
sticker takes the user to
its product page.
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Instagram
STORIES

create

Post
Reel
Story -
Story Highlight
Live

Guide
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Q LOCATION

ADD STICKERS
T0 INSTAGRAM
STORIES

-t QUESTIONS

(ST TR )

Use Shopping Tags and Stickers
to make your product stand
out.

Shopping tags are actionable icons
that you can add to image and
video posts.

Your Story  Close Friends
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TTTI5! 1:20 PM -

< jaspersboutique

g

\

GA

View on Website

>

Kay Shades

$45.00

These clear-frame sunglasses have polarized lenses
and offer 100% UV protection.

Also Featured in This Story
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INSTAGRAM STORIES

Enhance your creative.
With Instagram's apps, you can easily create high quality photos and videos for
your account.
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Using stickers on Instagram

When you share a photo or video to your story, you can add stickers to
express yourself in fun and unique ways.
From your story, tap | to add stickers. From there, you can:

*Add a chat sticker, a donation sticker, a quiz sticker, a countdown
sticker, add a questions sticker, a music sticker, a poll sticker or emoji
slider sticker, a location sticker, a hashtag sticker, or add a current time
or weather sticker.

How to Use
Instagram Stories

~ Stickers
in Your Marketing
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(lVIbtagf(ﬂm Stories
StickersUthat Increase

Engagement

9 Ouiz Stickers

Poll Stickers

Emoji Sliders
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O) ASK| &=

You can ask anything!!

QUESTIONS -
IN
' STORIES
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@' Instagram

#hashtag

What is a hashtag?
*A hashtag is a word or phrase preceded by the pound (#) symbol.
*On social media, it serves as an indication (for users and algorithms) that a
piece of content relates to a specific topic or belongs to a category.
*Hashtags help make content discoverable in Instagram searches and,
effectively, reach more people.
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HHASHTAL

Use the right Instagram hashtags

Your goal on Instagram is to engage your current audience on a regular basis
while also growing your number of real followers. Posting new, interesting
and engaging photos will satisfy the first requirement, but to begin growing
you'll find hashtagging your photos to be extremely important. Hashtagging
your photos makes it easy for people to find your photos that are searching

for those specific terms.
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So which hashtags should you use? Just like with Twitter and other social sites,
users on Instagram use certain hashtags over others. If you use popular
Instagram hashtags within your photos, you're much more likely to reach new
users and be discovered.

Here are the current top 20 hashtags on Instagram:

#love (1,271,692,015) #picoftheday (380,504,677)
#instagood (742,795,562) #follow (371,102,705)
#photooftheday (507,358,504) #me (348,193,980)
#fashion (487,010,088) % #art (343,874,151)
#beautiful (463,668,566) #selfie (337,204,715)
#happy (427,528,663) #summer (324,498,110)
#cute (418,686,470) #instadaily (323,307,593)
#likedlike (417,887,839) #repost (309,603,537)

#tbt (413,049,020) #friends (307,567,075)
#followme (392,011,012) #nature (303,040,276)

If you looked at the list above and said, “But none of those apply to my products
or brand”, you're likely correct.
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Using hashtags is one thing, using the right tags is a completely

different thing.

Popular tags like the ones listed on the previous slide will likely net you
additional engagement and likes, however they will not lead to increased long-
term engagement, new interested followers, and most importantly, sales.

If you want to tag your photos properly, you'll need to find and use the most
relevant hashtags. This means doing the appropriate research to make sure
you're using hashtags that not only describe your brand, but are also being
searched for on Instagram.

To find relevant hashtags, you’ll want to use a free online tool like
www.keywordtool.io to start.

Find Top Hashtags Using Instagram
Autocomplete

a oy N P @) Instagram & @ A~

type a keyword and press enter United States (Country) ~  English - n

@
v/
v
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Below, | used www.displaypurposes.com to find relevant, related and popular
hashtags for my products by searching, and filter out banned #hashtags too.

https://displaypurposes.com

| ﬂ'” MAP ” GRAFH ” BLOG ” BEST

#film

t+ type a few hashtags in the search box to begin

Copy Mode
Relevant hashtags will appear here. Banned and spammy tags are filtered

out. You could use these hashtags on - for example — popular image sharing
app Instagram.

0 tags

Tag Selecticon

® Auto
Build effective hashtags strategy with IQhashtags, the most advanced OManual
Instagram account management platform.

‘kw3ﬂ

1

1

1

]

] = 5
I Limit
1

1

1

]

1

1
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You can also find more related hashtags and their popularity if you search for
any of your target keywords directly in the Instagram app.

You’ll want to go through this exercise trying different keywords that describe
your brand and products, building out your hashtag keyword list as you go.

Keep in mind that Instagram allows for a maximum of 30 hashtags per post.

Additionally, the popular words will change over time, so make sure you revisit
your hashtag keywords every few months to make sure you're using the best
possible terms.

You can also steal hashtag ideas from competitors or similar accounts that have
the kind of following you want to have, but you ultimately want to create your
own groups of hashtags to use that relate to your specific account.

JItA
THE
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Hack #1: Here’s a trick that you can use for your ecommerce
businesses.

For every product and product category for your store, do research to see
which are the most popular Instagram hashtags around those product
categories. You can come up with 2-3 popular hashtags for each category of
products you sell, as well as 2-3 popular tags that describe a brand, and save
space for holidays, events, or geographic tags.

MOST POPULAR
HASHTAGS ON

INSTAGRAM
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For example:

(Brand keyword hashtags)
#mybrandname #mensfashion #mensaccessories #mensgoods #fashion
#mensstyle #instafashion #menswear

(Product category keyword hashtags)

#bugatchisocks #happysocks #corgisocks #socks #sockswag #socksoftheday
#sockgame #sockswagg #socksofinstagram #happysockday #sockwars
#funsocks #happysockday

(Location specific keyword hashtags)

#Toronto #TorontoFashion #TorontoFashionBloggers

All of these groups of keyword hashtags can be stored in a page on Microsoft
Word, or the note section on your phone. This makes it easy to find them when
you post a new Instagram image, it will be optimized for the most relevant
keywords.

You can easily copy your brand, product and location specific hashtags to post
with each photo.
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@ finchgoods « Follow

finchgoods A well thought out
Father's Day order. Don't forget,
use the code "FathersDay" on
any order until the end of the
month to receive $5 credit
towards your purchase.
#fathersday #bugatchi
#tstolenriches #finchgoods

#socks #socksoftheday #sockg
ame #sockporn #sockswagg #s
ocksofinstagram #happysockda
y #sockwars #funsocks

#torontofashion #yyz #toronto #
fashionblogger #fashionable #in
stafashion #menswear #mensst
yle #mensfashion

creative35 check us out!
threadinurnal | nve trvina nut

© Q A

83 likes

MAY 26, 2014

Add a comment...
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Doing the work upfront of researching, organizing and saving the most relevant
and popular hashtags will save you a ton of time down the road, increase your
engagement and help gain new followers.

Hack #2:

If you’ve been posting to Instagram for a while and feel like you’ve missed out
on all these opportunities to build your audience by using keyword hashtags,
worry not. You can still go back and post a comment with your new hashtag
keyword lists and watch the likes and followers roll in.

What is Repost for Instagram @
and How Do You Use It?
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HOW TO USE
INSTAGRAM

LIVE FOR
BUSINESS




ﬁ FOR

BRANDS AND
INFLUENCERS

How to create an Instagram live shopping

stream

In many parts of the world, livestream shopping is a
regular part of ecommerce culture. With the
introduction of Instagram Live Shopping, the practice
is about to go worldwide.

% o

‘BIGGEST _
{ UPDATE f‘_\

":'

.
Q [r2]

""‘"--.______ B

EVER
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Basically, Instagram Live Shopping allows creators and brands to sell products during an
Instagram Live broadcast — like your own personal Home Shopping Network.

SMARTZER.

SHOPPABLE

LIVESTREAM

Launch a Livestream with shoppable

rtems directly from Instagram Stories
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How to Start Instagram Live Selling

Learn how to do social commerce on Instagram through Live Shopping. But
before you begin, you must prepare and keep a few things in mind.

*Set up your Facebook or Instagram Shop and enable Checkout.

*Have at least 30 products on your catalog three days before the stream.

* You'll need to tag the items so your watchers can buy them.

*Know what your goals are. You may have several reasons to live sell, especially
if you're following a marketing strategy. Prioritize and try to accomplish one

per broadcast so you can align the Instagram live selling to that goal.

*Have a schedule. Being consistent and regularly streaming helps you reach
more people and build stronger relationships.

*Promote your Instagram live selling. You can do this by sharing the schedule or
link on Instagram or your other social media profiles or to your email list.
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How to Go Live on Instagram: A Step-by-step Guide

Instagram ™

Your Story

@ justinbieber

Step 1: Open the Instagram app and tap Your Story in the
upper-left corner.

imkardashi... leomessi justinbieber  keng
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Step 2: Swipe left at the bottom of the screen to toggle Live.

On the “Your Story” screen, at the bottom, swipe left and select the “Live” option.
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On the “Live” screen that opens, above the “Live” option, tap the “Go Live" icon.

Tap the icon and immediately, Instagram will start your live video
and will start sending notifications to your followers that you have
gone live.
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Step 3:

Tap the
Shopping bag
icon on the left
side of the
screen and add
the products
you want to
promote and
sell.

Go Live on Live Stream
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Step 4.

When you're
good to go, tap
the Live button.

Go Live on Live Stream
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Step 5:

During the live,
you can Pin
products on the
screen so that
viewers can learn
more about or
buy them. You
can only pin one
item at a time.
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When you've
gone live, in the
top-right corner
of the Instagram
app, you will
see the number
of people
watching your
live video. At
the bottom of
this screen, you
will see the
comments from
your viewers.

. nomadmahesh

. Hang on! We're telling mone fallowers 1o join
your vided.

A M,
:l;h haryvibes joined
gamm, haryvibes

MBEF Great to see you live 2
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how people
interact with
your live video.

Turn Off Commenting

To do so, at
the bottom of Turn Off Requests To Go Live

the Instagram

app, next to Turn Off Questions
“Add a

Comment,” tap
the three dots.

Share to...

Copy Link

7Go Live onj
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How to End and Save Your Live Instagram Video

When you're finished, and you'd like to end your live video, tap “X" in the top-right corner of

the Instagram app.

. nomadmahesh v
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You'll see a prompt asking to confirm your choice. Here, tap "End Video."

Are you sure you want to end Instagram will end your live

your live video? video. You'll now see a
“Live Video Ended” menu,

which lets you decide what
you’d like to do with your
live video’s recording.

The available options are:
*Share to IGTV: This shares
your live video to IGTV.
*Download Video: This
downloads the live video to
your phone.

*Discard Media: This
discards the live video.
Select this option if you
don’t want to do anything
with your live video.

End Video Cancel
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What Is Instagram Reels?

Reel is a feature of Instagram that
allows users to create short videos
between 15 and 30 seconds in
length. In addition to recording short
clips, Instagram Reels also lets users
edit, remix, add effects and audio to
their reels.

With Instagram Reels, you can now
create and watch short, entertaining
videos anytime. In addition to these
features, Instagram also provides
several options for making reels
more exciting and engaging. Add an
extra ounce of dash to your reels
through options such as multi-clip
videos, easy-to-use text, AR filters,
and audio.

4 Messanger .

Mindset
I shifts |
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Step 1
Spot the ‘+‘ sign
in the top left-
hand side corner.
Or

Your Story with
the ‘+’ sign in the
top left-hand side
corner.

Or

Left swipe your
feed page.

Your story
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Step 2

When you click
on the ‘+‘ sign, it
takes you to a
page like this.

Select REELS.

Touch up

Video layout

Timer
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Step 3

The reels screen
appears, along with
the additional
features. Choose the
effects and music
you want to add to
your reels. Likewise,
you can decide
whether you want to
upload 15 seconds or
30 seconds reel, the
clip’s speed, and
more.

Audio

715)  Length

Speed

Effects

Touch up

Video loyout

Timer

Close
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Step 4

Tap on the reels icon to record the reel.

There are multiple ways to record the
clip:

Tap and hold the record button while
recording the reel

Tap on the record button once and
record the clip. Then tap on the record
option again to stop recording

Set a timer. On the left side, tap the
Timer button. Utilizing the timer, you
can set the duration for how long the
video will last. Once you set the timer,
you will get to see a countdown of 3
seconds or more before the recording
begins

< 3005

Thivet @
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Step 5

Once you have
added the music
and effects (in any),
preview the reel
before uploading.

140



Step 6

While
previewing, you
can add, draw
texts, add
voiceover, and
stickers. You can
also download
the reel.
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Step 7

Write a caption, include relevant hashtags, set a cover image, and tag people, and
you are good to go.

If you have a public account, you have the option of sharing your reel in a
dedicated space in the Explore section. When your reel is in the Explore section of
Instagram, it has a greater chance of being seen and discovered by a wider
community.

In addition, you can post your reel to your Instagram feed and share it with your
followers as well. It will appear under the reels section of your profile.

e it = Oviginel macko @ Visw Products
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Why Should Brands and Businesses Use Reels?

1. Reels are an interesting way to spread brand awareness

Microsoft Corp. conducted a study that found the average attention span of
people is about eight seconds. That’s crazy, right? Now picture which features of
the Gram is most likely to make it onto the viewer’s watch list: a 15-second reel, a
60-second post, or IGTV. There can be no doubt about the winner.

Adding additional features, such as audio, AR filters, or text can make reels even
more engaging. From product launches to motivational videos to scrumptious
recipes, everything is possible now with Instagram Reels.

2. You can connect with your audience through authentic content

Instagram Reels are designed to create quick and engaging content that
audiences would love to see. Use reels to engage the audiences with authentic
and original content; they will be hooked onto your page for more.

3. Reels offer multiple creative possibilities

Brands and businesses can use this for creating a quick video about their
products and services, providing expert reviews, educational posts, and more.
Brands can also use it to make exciting announcements about their new products
and services, acquisitions, sales, upcoming events, and a lot more.
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HOW IT WORHS

Express yourself with sk
fun videos.

Create multi-clip videos up to 30 seconds, and
with easy-to-use text, AR filters and audio. Uplo

from your gallery, too.
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MAHE IT YOURS

Bring your ideas to life with
creative tools.

Create seamless transition moments with Align to line up
objects between clips. Set a timer to record hands-free, and

adjust speed for video and audio.
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CREATE TOGETHER

Collaborate and play with
Remix.

Remix a reel by recording your own video next to someone
else's. Add your perspective, collab with your community,

and make something new.
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WATCH AND EXPLORE

Discover the best of emerging
culture.

Explore the new Reels tab-a space to encounter shareable

moments as they happen-or find reels in someone's profile.
Send reels you like to friends in Messenger, or share them

to Stories.

Q 8 & @
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AUDIO TOOLS

Say more with music and
sounds.

Amplify your ideas with audio from the Instagram music
library, original audio you record, and your unique sound by
adding Voiceover to clips. Collect and share audio pages,

too.
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(TT T 9:41 PM

¢ Insights

wind&wool
Content Activity Audience
10 posts this week

-3 vs. Feb 15 - Feb 21

Feed Posts

Seeall »

Getting Started Advertising Success Stories Tips Blog

1o help you grow your business. Learn about

, from Instagram.

pretzelprince 14h

% DOUBLE %
CHOCOLATE!
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Boomerang

Make everyday moments fun and
unexpected. Create captivating mini
videos that loop back and forth, then
share them on your feed or in your
stories. On stories, 25% of videos

shared are Boomerangs.
Boomerang by @alinavalitova

L4 Download on the GETITON

@& AppStore P> Google Play
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Hyperlapse
Forget bulky tripods and expenswe
equipment, create polished time
lapse videos using Instagram's in-

house stabilization.
Hyperlapse by @habashi

-3
;
:
|

£ Download on the GETITON
% App Store F’"" Google Play
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Layout e
Flex your creativity by combining,
flipping or mirroring multiple photos
into a single image for a fun, one-of-a-
kind take on your photos.

£ [Download on the GETITON
BORDERS ‘ App St{] re % GUGQ|E Pla"f
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#hashtags

1. Use the right Instagram hashtags

Your goal on Instagram is to engage your current audience on a regular basis
while also growing your number of real followers. Posting new, interesting and
engaging photos will satisfy the first requirement, but to begin growing you'll
find hashtagging your photos to be extremely important. Hashtagging your
photos makes it easy for people to find your photos that are searching for those
specific terms.
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1ASHTAL

If you want to tag your photos properly, you'll need to find and use the most
relevant hashtags. This means doing the appropriate research to make sure
you're using hashtags that not only describe your brand, but are also being

searched for on Instagram.
To find relevant hashtags, you’ll want to use a free online tool like

keywordtool.io to start.

Find Top Hashtags Using Instagram
Autocomplete

G o b a o~ b @) Instagram W @ A~

type a keyword and press enter United States (Country) | English - n
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If you’ve been posting to Instagram for a while and feel like you’ve missed out
on all these opportunities to build your audience by using keyword hashtags,
fret not. You can still go back and post a comment with your new hashtag
keyword lists and watch the likes and followers roll in.

INSTAGRAM STORIES

Using hashtags in Instagram stories

Hashtagging on Instagram posts are a given, but you should also be using
hashtags in your Stories for the chance to be seen by users who follow that
specific hashtag.

You can use hashtag stickers or just hashtag directly in your captions for a chance
to be featured in a hashtag story.

Now that users can follow hashtags, your stories on Instagram have a chance to
be seen by both people who are following that hashtag and anyone who’s just
checking it out.
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2. Use the right filters on Instagram

Keyword hashtags aren’t the only thing you should pay attention to. The
Instagram community responds to certain photo filters more favorably than
others. Using these preferred filters can have an impact on your engagement.
Here are the 10 current most popular filters on Instagram according to
Iconosquare:

1. Normal (No Filter)
Clarendon

Juno

Lark

Ludwig

Gingham

Valencia

X-Pro Il

. Lo-fi

10. Amaro

©PNOUHWN
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3. Post on Instagram at the right times

Beyond adding the appropriate hashtags and using the best filters, you should
also be considering the timing of your posts.

A targeted approach is to analyze what has and has not worked for you in the
past. By visiting IconoSquare’s optimization section, you can get a detailed
analysis of your posting history vs. engagement. This report will also highlight
the best times of the day and days of the week to post.

Best Time to Post to Instagram

simTIwlT]F[s

Any Day of the Week
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4. Steal your competitor's followers on Instagram

One of the best ways to find and attract a new following is by seeking out your
closest competitors' Instagram accounts and engaging with their audience.
These people have already shown some level of interest in the products you
carry simply by following your competitors' account.

So how do you effectively steal your competitors' followers? You can steal your
closest competitors' followers by engaging with them. There are several ways
to engage with Instagram users, and the more work you put in, the more
followers and repeat engagement you’ll get out of it.

The three types of engagement on Instagram are:

1A

2. Like a photo

3. Comment on a photo

161



5. Use geotags on Instagram for local discoverability

Besides hashtags, you can also make your Instagram posts and Stories
discoverable by tagging your location, either the city you’re in or the venue
where the photo or video was taken.

Local businesses can get the most value out of location tags by posting regularly
to these feeds and also engaging with posts from prospective customers who are

physically in the vicinity.
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6. Organize your Stories into Highlights

Whenever a potential follower lands on your profile, you have a short span of
time to convince them to follow you.

One way to do this is by using the “Highlights” feature on your profile to
organize your Instagram Stories in a way that communicates what your
account is about.

Since Stories have a 24-hour lifespan, Highlights can be used to give them a
second-life and entice others to follow you so they don’t miss out on more
Stories in the future.

nike & (23
737 posts 90.3m followers 54 following
nike

If you have a body, you are an athlete. #justdoit
nike.com

%0@0@9

Tiger Alex Andressa Caroline Simona Maynor
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7. Ask for more followers

It sounds obvious, but it deserves to be said: Don’t be afraid to occasionally ask
your audience to follow you.

The same way YouTubers ask their viewers to follow them at the end of their
videos, you can also ask viewers to follow you for more content.

Sometimes people might really enjoy what you put out on Instagram, but need
a nudge before they actually follow you. Sometimes you just need to remind
the users of a platform that they can subscribe to get more in the comments of
a post.
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8. Hop on trends for more followers

When the opportunity presents itself, aligning your content with trending
topics or hashtags can improve discoverability and engagement.

For example, you can ride the wave of a trending topic or event, such as a
holiday, in a relevant way to boost your engagement and reach. Or you can
participate in one of the many hashtag holidays that exist, such as
#NationalCoffeeDay. Mark relevant events in your calendar so you can
prepare relevant content in advance.

Be sure to join the conversation in a meaningful way and when in doubt, ask
yourself if your target audience would actually pay attention to the trend.
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9. Run a giveaway to attract Instagram followers

One of the best kinds of comments you can get on any social media post, not just
Instagram, is a comment where one user tags a friend. Not only do these comments
contribute to your post’s engagement, which in turn makes it favorable to the Instagram
algorithm, but each tag brings you a new audience member who arrived through a

recommendation and who you could potentially win over as a follower.

For inspiration, here’s an example of a successful product giveaway from the5th that
incentivizes people to follow their account and tag a friend for the chance to win two

free products for the both of them.

TAG TO WIN

&_h

Pl

e |1

the5th @ « Follow
Tag & Friend

the&th Fifth Fam Flash Giveaway /f WIN A
FIFTH TIMEPIECE FOR ¥OU + YOUR
FRIEND to celebrate our Christmas Gift
Cards available online for the next 5 days
{link in bic} 4 @&

HOW TO PARTICIPATE:

1) Follow @thefifthwatches

2) Tag A Friend under this photo

3) Both you + your friend must follow
@thefifthwatches

Competition Ends in 48 Hours and the

winner will be anncunced on Instagram.
#thefifthwatches gjointhefifthfam

athilahazhar @limsrzndn
_pritha @faihaan_ahmed
xx_elise87 @kiett24

© Q

B,134 likes

Log in 1o like
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10. Closely monitor your Instagram following over time

It’s not enough to get more Instagram followers if you’re losing them just as
fast. Keep an eye on the rate at which you’re growing as well as how engaged

your following is overall.

Social Blade is a great free tool for analyzing the growth of your following (or
your competitors), showing you followers added and lost over time and on

specific days.

M|
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™[ - —

e

Total Followers
\

Total Instagram Followers for itsdougthepug
— Total Followers

Apr15 Jul15 Oct15 Jan16

600

400 | = _‘F“‘_”/ i
. .—-'1_/"1_’—-'1 \'/‘(

Total Following

200

Apr16 Jul16 Oct16 Jan17 Apri17 Jul17 Oct17 Jan18

Total Instagram Following for itsdougthepug "
— Total Following

S

4“/_'_’—

P
B e te————

Apr15  Jul15  Oct15 Jan16
2K
15K

1K

L B T,

Total Uploads

—

500 | | | —

Apr16 Jul16 Oct16 Jan17 Apri17 Jul17 Oct17 Jan18

Daily Image Uploads for itsdougthepug
} i i i . —Total Uploads

—

Apr15 Jul15  Qct15 Jan16

Apr16  Jul16 Oct16 Jan17 Apr17  Jul17 Oct17 Jan18

167



With an Instagram Business account, you also get an Instagram Analytics
dashboard which offers valuable insight for free that you won’t get anywhere
else. You can see how many people are checking out your profile, how many
people your posts have reached, what your most engaging posts are, and
where most of your followers are from.

You can use this data to diagnose where you’re falling short and where you
could do more.

Look for patterns in the posts that were the most engaging and try to replicate
that in your future content.

>

Instagram Analytics
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10 TIPS FOR INCREASING SOCIAL ENGAGEMENT ON INSTAGRAM 8

COMPLETE PUBLISH DAILY INTERACT WITH SHARE VIDEOS CALLS TO ACTION
YOUR PROFILE YOUR AUDIENCE

¥ i

FOLLOW GIVES "LIKES" T MEASURE AND
PROMOTIONS INFLUENCERS ~ YOUR FOLLOWERS ANALYZE
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Instagram

4

Consider Keep Your Include Stay = :
_ - . s Experiment
Your Content Posts Short a Link Engaged
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